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Step 1. How To Write a Media Release

	Writing a Media Release

The ability to compile an informative, enticing and well-written media release is an invaluable one for community groups and organisations to possess.

Competition for news space or air-time is always fierce when it comes to media coverage, and any ability you have to get your group's story, event, announcement or message into the media – and out to the public – should be used to advantage.

That is where a good media release can come to the fore.

Why Use a Media Release?

The short answer is to get free publicity – and this sort of publicity can be invaluable to the many community groups or organisations who have tight (or no) marketing and promotional budgets.

And having that free publicity appear in the editorial or "news" sections of the media makes it all the better – one of the benefits of publicity over paid advertising is that readers, listeners and viewers attach a greater credibility to something they see in the media as opposed to that same item being promoted through a paid ad.
 
Not only that, using a press release to gain publicity helps your group or organisation get the word out not just to your own members, supporters, donors and volunteers, but to potential supporters, members, volunteers and donors – providing opportunities for growth.

Preparing to Write a Media Release

Preparation is vital when it comes to writing an effective, attractive and enticing media release.

The closer you get to a media release that not only grabs the attention of those in the newsroom but and needs little work to turn into a story - the better chance you'll have of seeing it run.  

Your preparation should include:

· Writing down all the major points relating to your story. In doing so, include information to get the media interested in your story, as well as the information the public needs to know. 

· Placing your points in descending order from most important to least important. Do the first few points clearly explain the basics of your group's story, and are they attractive to the media? 

· Finding an angle or a point of difference to makes your story more attractive. This is especially important if your community group is staging the same types of event or announcing the same types of news. 

· An example of this is a group staging an annual festival. For the media release, they need to think about: 

· What is it that is different about this year's event? Has it been revamped? Is it "bigger and better" than ever before? 

· What is planned that makes it unique from the previous one, and the one before that? 

· Finding a human angle that makes the story warmer, or a "hook" that makes it more topical? Both of these points will make your media release (and your story) more attractive to the media. 

Once your group has prepared, it is time to write.

Writing Your Media Release

Grab them Early On – the Headline

It is vital when writing your group's media release to attract the journalist's interest right away. That is why the headline is so important.

You should put a bit of kick, and a bit of creativity, into the headline.

Use a famous name, a bad pun, an attractive turn of phrase, a big funding figure – just make sure the journalist reads on and doesn't instantly throw your release away. Half the battled is fought over the headline and opening paragraph.

Keep it short and in active voice: "Wildlife Rescued From Jackhammers" grabs attention better than "Kangaroos have been taken away from park under threat from developer."

Just under the headline you need to put down when the release date is. It is best practice to only send something out if it is FOR IMMEDIATE RELEASE.

This doesn't mean that you only send out media releases immediately before your event or announcement – you can send out releases saying "The Big Day is Coming" – but you want the media to tell people now that it's still some way off. 

If you are providing a release so they can prepare a story ahead of the date you are making the announcement you need to say for example STRICTLY EMBARGOED. NOT TO BE RUN BEFORE 6AM ON MARCH 30, 2001

Telling the Story – The Body of the Release

Without doubt the first couple of paragraphs are the most important part of the release. 

If the headline has got the media interested, then you need to win them over entirely in the first couple of paragraphs.

Here are 10 tips to make sure your release "keeps 'em reading".

· Explain the WHO, WHAT, WHERE, WHEN, WHY and HOW of your story, and do it early on. 
· If you can't do that then you might need to go back to the beginning and refine the message you are trying to tell. 

· List the points of interest you prepared earlier in descending order from the most interesting down. 

· Use them as a basis for your release's structure. 

· Try to write the release in the way that you would like to see it reported. 

· Make it easy for journalists to find the best parts of the release, and structure it so it reads similarly to how it would appear in the newspaper or newsreader's introduction. If it gets cut down to two paragraphs, it means the most important information survives. 

· Use clear, simple and economical language. 

· This also means avoiding jargon and phrases which may not mean anything to the reader. The same with acronyms - unless you are talking about something that's well known. 

· Make your release active and upbeat. 

· Keep the subject interesting – one way of doing this is by using quotes which make the release more human and also more relevant. 

· Try and use quotes that add clarity or can sum up your release in a concise, lively manner. It also helps to put a face to your organisation. 

· Stick to the facts. 
· Don't make outlandish claims that can't be backed up and don't oversell. 

· Highlight the benefits/achievements/positives. 

· Explain how people will benefit from going to your event, donating to your cause, working on your project, etc. 

· Keep it short. 
· Keep your release to a page or page and a half at most. In the end, if the reporter needs more information they can contact you. 

· Remember the vital details. 

· Ensure that the location, the date, and the time of your event/announcement/media conference, etc. is included and highlighted. 

· Also make sure your group's contact details are included – and have a spokesperson ready and willing to chat. 

· Check and re-check. 

· Proof read your release, read it aloud and then have a friend or colleague do the same. 

· You may find typos or other errors while doing so, or it could help you edit your release and make it sound more interesting. 

You are now ready to send it off to the media. 

The information contained on this page is subject to change. Australia Post, Our Community or Yachting Queensland will not be liable for any loss or damage whatsoever coming from reliance placed on all or part of its contents.
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	Step 2.  Following up your Media Release 


Writing and sending that media release for your organization’s big event, launch, activity or attraction is not the end of the story. You and your organisation can't afford to just sit back, rest on your laurels and hope that the inquiries start rolling in from the media.

You have to follow up your media release to make sure it has hit the mark!

The first thing you should do is ring the people who you sent the information to, even if it is just a very quick "have you got our release? Do you think you will be able to attend?" Or "Are you planning to do something with it?"

You want to ensure that your big media event turns into a small gathering of group members, with virtually no media coverage at all.

This help sheet sets out to provide you and your group with some handy tips on following up your media release to make sure your special event is as special as it can be.

Tips on Following up Your Media Release

· Build and strengthen your media contacts. 

Try not to send out releases addressed to just a media outlet without a reporter's name.

Knowing who to get in touch with at each media outlet is an important component of getting your event in the news - and a key step towards that is having an accurate and up-to-date media contact book.


· Understand that a media organisation is made up of many different sections who may not pass on your information. 

In some media outlets, the Editor is also the Features editor, the sports editor, the Arts Editor, photographer and medical reporter. In bigger organisations, all of these positions are held by different people who might be working in different parts of the building. 

One fax to the Chief of Staff might not find its way to the Arts Editor who you REALLY want to receive your information. Or to the Picture Editor who loves the quirky picture idea even though the Chief of Staff has dismissed the release as a possible news story.

The more you target the right reporter or right section, the closer you are to finding the person most likely to be interested in your release.

· Ring the media outlet after you've sent through your group's press release, and talk to the right person. 

Either ask for the person you sent the release to, or for the person who actually received it. They may not be one and the same due to staff changes or holidays, for example. Don't hassle but do find out if they are covering or intend to use it.

· Be willing to help - fax another copy of the press release, provide information and give an interview, or show your willingness to set up a photo opportunity to go with your story. 
The chance for a photo opportunity either at the event or set up beforehand could provide a big boost to any story about your partnership and its activities. 
Also if they want a case study, statistics or examples, try and provide.

· Offer up something if they can't make it to the event itself. 

Also think about sending more information out to the journalist after the event. Some people can't get there but are happy to report what happened. Or to use a photo.

· Remember that journalists can get busy - particularly local or suburban newspaper journalists - and news priorities change all the time. 

Reporters can often have a lot of stories, commitments and tasks going on at once - for example, one journalist at a local newspaper could have anywhere between 7-15 stories on the go at the same time, maybe more. 

This means they are less likely to go to every event. Also news priorities can change at a minute's notice with a major (or more important) story. That's the reality of news.

· Accept "No" for an answer but also try and learn from every experience. 

Sometimes you do everything right and the reporter isn't interested. Sometimes they are interested, do cover a story and it still doesn't get a run. That happens - a lot! 

The media are limited by time and space, and often simply can't cover everything put in front of them. For every story that gets a run, there are many more that don't. For every event they go out to, there are many more they could have covered.

While stalking is an offence and you don't want to become a serial pest, it is worth asking the journalist for a minute of their time to find out what you can do better next time.

Not only does it show to the journalist that you are serious about getting media coverage (and flag with him or her that you are likely to contact them again), but it is a great way to get constructive feedback on what you are doing.

Instead, try another pitch or, again, ask them why they didn't cover the story and what you can do to improve your chances of coverage next time around.

The information contained on this page is subject to change. Australia Post, Our Community and Yachting Queensland will not be liable for any loss or damage whatsoever coming from reliance placed on all or part of its contents. 
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	Step 3. Preparing For a Quality Picture


A picture tells a thousand words.

Everyone knows the old saying, but for a community group trying to get media coverage for events, announcements or launches, it takes on renewed emphasis.

Community groups tend to come up with a story, get a media release written, send it out or contact a journalist.  The question that often comes back from the journalist or media outlet is - "Is there a picture in it … how can we illustrate the story?" 

Being ready with a photo opportunity or good pictures for TV or print can make the media far more receptive and most likely boost coverage of your story. Conversely, the absence of a photo opportunity could see a reduction in the coverage or, worse still, see it ignored all together.

In coming up with a visual image it pays to remember that someone standing behind a podium is unlikely to provide exciting or interesting enough pictures for TV or newspapers.  There are exceptions such as major set piece speeches where it is important enough to draw people no matter what the location, but even then, the trick is to organise a backdrop that provides not only an interesting picture but helps to sell your message. 

Why is it important to think in pictures?

A really strong story, good or bad, will push its way into the paper on its merit.
But any journalist or editor will tell you that a good, colourful, striking, interesting or dramatic photograph can elevate a story into the paper or take it from something that would normally appear on Page 27 and push it to Page 3. 

And a great photo can be run with just a caption and no story at all - just because it's a fantastic image.

Every newspaper and TV station looks for good picture-driven stories to balance the daily news coverage. If the main story of the day is fairly heavy covering politics, social problems, war or violence, the editor will try to balance the pages with a change of pace, something with an upbeat or good feel about it. 

Ensuring your group provides a good photo opportunity

Keep in touch with photographers or picture editors

Journalists and photographers can come at stories from different viewpoints.

Journalists look at the story itself, what it can offer, how it can be told and who they'll have to interview. Photographers, on the other hand, view a story in relation to possible picture opportunities.

There are times when journalists might think there's "not much of a story" in the media release you send them, whereas a photographer may respond differently, placing it at the top of their priority list because of the potential for a great picture.

Working on your media contact list and talking consistently to media outlets relevant to your organisation you will soon develop good relationships with both journalists and photographers.

It's a good idea to attention any of your press releases to both the journalist and the photographer, especially when dealing with larger newspapers or media outlets.

The situation can differ on suburban or regional newspapers, where photographers and journalists usually communicate more often and are more aware of what each other is doing.  This means you may only need to send one media release to these outlets, noting clearly that a photo opportunity exists or can be arranged.

Another advantage of building relationships with photographers is that they often provide useful suggestions or ideas that make stronger photo opportunities for your group.

Photographers are always on the lookout for a great picture and often maintain a circle of contacts that they rely on for picture ideas. Building a strong relationship with a photographer can see your group become one of those contacts and can provide you with a foot in the door when it comes to media coverage.

Try to keep a couple of photo ideas up your sleeve to put to a photographer looking for a picture on a quiet day. 

Be clear on the message and who you're targeting.

The important thing is to work out the message you are trying to portray and who you are pitching that message to, then make sure your photo opportunity is a "good fit" for those requirements.

For example, if your group is releasing a report on problems with the health system in your area, a gimmicky photo with a zany stunt would be inappropriate and unlikely to advance your cause or add weight to your message.

· Targeting your photo "pitch" is important. 

· Generally speaking, your group should avoid tacky or gimmicky photos that are at odds with the news you are trying to promote. 

· Incorporate worthy work or activities into your photograph. 

· Use real people, not rent-a-crowds. 

· Don't forget the local newspaper. 

· Local newspapers have many readers that can be hugely supportive and parochial when it comes to local groups and their activities. 

· Target certain sections of the paper. 

· If your group can't get its picture run in the early general news section of the paper there are still plenty of other places your picture and story could appear: 

· Arts and Entertainment 

· Sport 

· Money 

· Motor 

· Features 

· Pictorial section. 

· Think about a specific section of the paper your story and photo idea would suit, and target it. 

Other elements towards success

Other elements helpful in getting a photographic opportunity into the paper are:
 
Location:
Often an announcement can be made more interesting by its location. Holding it on a boat, in a tunnel, at a squat, operating room, classroom surrounded by children, a farm, or somewhere that's unusual can often help attract interest. 

Backdrop: 
If you have to have your event on a stage in a hall, use the backdrop to include your name, group logo or information, or an image that sums up your message.

Timing: 
Think about the timing of your media event in the context of the media you are trying to attract.

If you want coverage in your local newspaper, know their deadlines and don't hold your photo opportunity on deadline day.

It is also a good idea to organise your event mid-morning or afternoon, rather than too early or too late. Weekend photo opportunities can also cause problems for some media outlets, or can clash with weekend sports coverage requirements.

Inside/Outside:
Outside photo opportunities often make more interesting pictures with attractive or interesting backdrops to liven up a picture. 

Novelty: 
Is it a first? Last? Only? Newest? Oldest? Is it something really unusual? 
The planting of the first of a 10,000-tree revegetation project by your environment group is a news picture, the 1017th isn't. 

Colour and Movement:
Where possible have some colour and action attached to your event so there is a better chance of photographers getting an interesting image. 

Real People: 
If your group wants to talk about a program to improve child literacy skills, hold it at a school and organise with the school for some children to be photographed reading.

Find real living, breathing examples of what you are trying to say. It brings your message to life.

The information contained on this site is subject to change. Australia Post, Our Community or Yachting Queensland will not be liable for any loss or damage whatsoever coming from reliance placed on all or part of its contents.
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	Step 4. Preparing for an Interview

As your community group or organisation works hard to build its media contact book, and develop and strengthen its media contacts, there will come a time when you start being approached for interviews.

Whether it is an interview for radio, television or press, these are the sorts of opportunities that your group needs to make the most of in order to get your messages out to the community.

To get to this stage, your group has more than likely worked very hard to develop its media contact book and build strong relationships with journalists and media outlets. That sort of preparation work needs to be backed up by good planning in the lead-up to the interview itself.

Planning for your interview will help make sure your group has something interesting and relevant to say, and that you say it in an interesting way.

Not only that, but it will help you gather the messages you want to get out to the public and package them up into nice, bite-size chunks that are just perfect for quoting or for use as sound bites.

Some people are blessed with the ability to produce fantastic newsworthy quotes every time they open their mouth. The rest of us have to practise and prepare. 

Interview preparation is a discipline, but one which will pay dividends over time. As your group improves its ability to give a good interview, more and more media outlets will seek you out for comment.

And because media exposure has a snowball effect, your group's preparedness for interviews through good planning will result in more "return customers" – with the media coming back for more.

Tips on Planning for an Interview

Know your interviewer.

It is important your group and its media spokesperson know who is interviewing you.

You should know the name of the interviewer, as well as the media outlet they represent – especially important to add to or edit your contact book details and to allow you to contact them after the interview if necessary.

It is also handy to be aware of any past contact your group has had with the interviewer and media outlet – particularly if you have had any "run-ins" in the past. Knowing what they are interested in also helps to prepare your answers to suit what they need as well as getting your message across.


Know what the story's about.    

Make sure you know what you are going to be talking about.

If it is promoting a group event, activity or fundraiser then you'll know the details. If that is the case, it might be a good idea to talk to the journalist/interviewer beforehand and say to them what you need to get in, and ask them if that's possible.

Then ask what they want to know, if anything. There's generally room for both of you to get what you want. 

But if the reporter and media organisation has approached you for comment (which, after all, is what you are aiming for when it comes to working with the media!) then you need to make sure you know the thrust of what your group is being asked to comment on or talk about.

Ask the reporter what the main focus of the story will be and what you're being asked to contribute. Tailor your responses to be useful, informative and quotable – as well as expressing the opinions and viewpoints of your organisation to the issue.


Know your own agenda. 

It may be a good idea, before going into any interview, to think of two or three main points you would like to make over and above any basic or core message you are aiming to convey during the interview.

That way your spokesperson can be prepared with these points and, if the opportunity arises, can slot them into the interview.


Prepare your responses and sound bites.

Once you know what you are going to be asked – or what you are going to be talking about – you need to prepare and practice your responses.

You need to gather and prepare any key information required to get your message across, and then practice packaging this information in a ways that is succinct, but memorable and "has a hook".

This is where preparing some short, sharp, notable sound bites can be a huge benefit. If you are able to work out a good, concise, colourful quote that sums up your message, then it is highly likely that it will be the section of your interview that is repeated in the news report.

Once you have developed that sound bite, tweak it to make sure it is relevant to the issue at hand. Then your spokesperson should practice delivering it – again, and again, until you are confident in doing so.

Another part of response preparation is to think about questions your group might be asked, and then develop responses for them as well. Those responses might be simply to deflect those questions – or to change the subject smoothly - but make sure you have them prepared and ready to use.


Prepare relevant statistics/information for use.

Another element that your group can prepare for use in an interview is some relevant statistics or information to back up your message.

For example: "If we raise another $1000, we can double the amount of aid we send to ……. , and that means we will be able to help 100 more disadvantaged children go to school."

This sort of simple statement of facts and figures, when used wisely, can really leave a mark on viewers/readers/listeners and stick in their memory.


The information contained on this site is subject to change. Australia Post, Our Community or Yachting Queensland will not be liable for any loss or damage whatsoever coming from reliance placed on all or part of its contents.
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Media Contacts
Brisbane

Newspapers
	Newspaper:
Address:
Phone:
Fax:
Website:
Email:
	Brisbane News
39 Mayne Road Bowen Hills QLD 4006
(07) 3666 8888
(07) 3666 8899
www.brisbanenews.com.au
brisbanenews@qnp.newsltd.com.au

	Newspaper:
Address:
Phone:
Fax:
Website:
	Courier Mail, The 
41 Campbell Street Bowen Hills QLD 4006
1300 30 40 20
(07) 3666 6696
http://www.thecouriermail.news.com.au/ 

	Newspaper:
Address:
Phone:
Fax:
Website: 
	Sunday Mail, The
41 Campbell Street Bowen Hills QLD 4006
1300 30 40 20
(07) 3666 6696
http://www.thesundaymail.news.com.au/

	Newspaper:
Address:
Phone:
Fax:
Website:
Email :
	Australian, The 
28 Mayne Rd Bowen Hills QLD 4006 
(07) 3666 7465 
(07) 3666 7499 
http://www.theaustralian.news.com.au/
Queensland@theaustralian.com.au 

	Newspaper:
Address:
Phone:
Fax:
Website:
Email :
	Catholic Leader, The 
143 Edward St, Brisbane QLD 4000 
(07) 3336 9100 
(07) 3236 4897
http://www.catholicleader.com.au
editor@catholicleader.com.au 


Radio
	Radio Station:
Region Covered:
Address:
Phone:
Website:
Email:
	100.3 Bay FM
Brisbane
PO Box 1003, Cleveland, QLD 4164
07-3821-0022
http://www.bayfm.org.au
office@bayfm.org.au 

	Radio Station:
Region Covered:
Address:
Phone:
Website:
Email:
	4 Triple Z FM
Brisbane
PO Box 509, Fortitude Valley, QLD 4006
07-3252-1555
http://www.4zzzfm.org.au
info@4zzzfm.org.au 

	Radio Station:
Region Covered:
Address:
Phone:
Fax: 
Website:
Email:
	4AAA Murri Country 98.9 FM
Brisbane
PO Box 6239, Fairfield Gardens, Qld 4103
(07) 3892 0100
(07) 3892 0101
http://www.4aaa.org.au/
info@4aaa.org.au 

	Radio Station:
Region Covered:
Phone:
Fax:
Website:
Email:
	4BC
Brisbane
07 3908 8200
07 3908 8300
http://www.4bc.com.au
newsroom@4bc.com.au 

	Radio Station:
Region Covered:
Phone:
Fax:
Website:
Email: 
	4BH
Brisbane
07 3833 0424
07 3833 0444
http://www.4bh.com.au/sites/4bh/
infoline@4bh.com.au 

	Radio Station:
Region Covered:
Address:
Phone:
Website:
Email:
	4EB
Brisbane
PO Box 7300, East Brisbane, QLD 4169
07-3240-8600
http://www.4eb.org.au
admin@4eb.org.au 

	Radio Station:
Region Covered:
Address:
Phone:
Fax:
Website:
	4KQ 
Brisbane
PO Box 693, Coorparoo DC 4151
07 3394 2299
07 3397 4714 
http://www.4kq.com.au/ 

	Radio Station:
Region Covered:
Address:
Phone:
Website:
Email:
	4MBS Classic FM
Brisbane
384 Old Cleveland Road, Coorparoo, QLD 4151
07-3847-1717
http://www.4mbsclassicfm.com.au
mbsfm@bigpond.com.au 

	Radio Station:
Region Covered:
Address:
Phone:
Email:
	4RPH - Information Radio 1296
Brisbane
6A / 35 Astor Terrace, Spring Hill, QLD 4000
07-3831-1296
radio4rphnews@uq.net.au 

	Radio Station:
Region Covered:
Phone:
Fax:
Website:
Email: 
	4ZzZ
Brisbane
07 3252 1555
07 3252 1950
http://www.4zzzfm.org.au/index.cfm
info@4zzzfm.org.au 

	Radio Station:
Region Covered:
Phone:
Fax:
Website:
	ABC Brisbane
Brisbane
07 3377 5222 
07 3377 5612 
www.abc.net.au/brisbane 

	Radio Station:
Region Covered:
Phone:
Website:
	B105 FM
Brisbane
07 3837 1053
http://www.b105.com.au/ 

	Radio Station:
Region Covered:
Address:
Phone:
Website:
Email:
	Family Radio Ltd
Brisbane
PO Box 965, Milton BC, QLD 4064
07-3217-5999
http://www.96five.org.au
admin@96five.org.au 

	Radio Station:
Region Covered:
Website:
Email: 
	Nova 1069
Brisbane
http://www.nova1069.com.au/
us@nova1069.com.au 

	Radio Station:
Region Covered:
Address:
Phone:
Fax: 
Website:
Email:
	Switch - 1197am
Brisbane
PO Box 1073, Fortitude Valley, QLD 4006
07-3221-0197
(07) 3009 0524
http://www.switcham.com/
info@switcham.com 

	Radio Station:
Region Covered:
Phone:
Website:
	Triple M Brisbane
Brisbane
07 3361 0104
http://www.triplemrocks.com.au/ 


Television
	TV Station:
Region Covered:
Address::
Phone:
Website:
	ABC (Australian Broadcasting Corporation)
National
700 Harris St Ultimo NSW 2007
(02) 8333 1500 
abc.net.au/tv/

	TV Station:
Region Covered:
Address: 
Phone:
Website:
	Channel Nine Brisbane
Brisbane
PO Box 72 Brisbane QLD 4001
07 3214-9999
ninemsn.com.au 

	TV Station:
Region Covered:
Address: 
Phone:
Fax:
Website:
	Channel Seven Brisbane
Brisbane
GPO Box 604 MOUNT COOT-THA QLD 4001
07 3369 7777
07 3368 2970
http://www.seven.com.au/ 

	TV Station:
Region Covered:
Address: 
Phone:
Fax:
Website:
	Network Ten Brisbane
Brisbane
GPO Box 751 Brisbane QLD 4001
07 3214 1010 
07 3369 3786 
http://www.ten.com.au/ 

	TV Station:
Region Covered:
Address: 
Phone:
Fax:
Website:
	SBS (Special Broadcasting Service)
National
14 Herbert St Artarmon NSW 2064
1800 500 727
(02) 9438 1114
http://www.sbs.com.au/ 

	TV Station:
Region Covered:
Address: 
Phone:
Fax:
Website:
Email: 
	Southern Cross Broadcasting 
National
GPO Box 1837 Melbourne VIC 3001
03 9243 2100
03 9682 5158
http://www.scbnetwork.com.au/
mailto:comment@scbnetwork.com.au


Suburban
Newspapers
	Newspaper:
Address:
Phone:
Fax:
Website:
Email: 
	Albert & Logan News
Cnr. Main & Kent Streets Beenleigh QLD 4207
(07) 3287 2733
(07) 3287 5804
http://www.questnews.com.au/
beenleighs@qst.newsltd.com.au 

	Newspaper:
Address:
Phone:
Fax:
Website:
Email: 
	Caboolture Shire Herald
7/111 Morayfield Rd Caboolture QLD 4510
(07) 5495 6588
(07) 5495 5838
http://www.questnews.com.au/
cabooltures@qst.newsltd.com.au 

	Newspaper:
Address:
Phone:
Fax:
Website:
	City News
10 Finchley Street Milton QLD 4064
(07) 3377 7777
(07) 3377 7788
http://www.questnews.com.au/ 

	Newspaper:
Address:
Phone:
Fax:
Website:
Email: 
	Logan West Leader
Pacific Place, Cnr. Pacific Highway & Old Chatswood Roads, Springwood QLD 4127
(07) 3826 2626
(07) 3826 2627
http://www.questnews.com.au/
springwoods@qst.newsltd.com.au 

	Newspaper:
Address:
Phone:
Fax:
Website:
Email: 
	Northside Chronicle/ North-West News/ Northern News
Cnr Shand & Byth Streets Stafford QLD 4053
(07) 3352 0700
(07) 3352 0604
http://www.questnews.com.au/
cnews@qst.newsltd.com.au 

	Newspaper:
Address:
Phone:
Fax:
Website:
Email: 
	Pine Rivers Press/ Northern Times
199 Gympie Road Strathpine QLD 4500
(07) 3205 5666
(07) 3881 1620
http://www.questnews.com.au/
strathpines@qst.newsltd.com.au 

	Newspaper:
Address:
Phone:
Fax:
Website:
Email: 
	Redcliffe and Bayside Herald
19 Creek Street Redcliffe QLD 4020
(07) 3480 8200
(07) 3480 8211
http://www.questnews.com.au/
redcliffes@qst.newsltd.com.au 

	Newspaper:
Address:
Phone:
Fax:
Website:
Email: 
	Southern Star/ South-East Advertiser
1293 Logan Road Mt Gravatt QLD 4122
(07) 3114 5600
(07) 3114 5611
http://www.questnews.com.au/
mtgravatts@qst.newsltd.com.au 

	Newspaper:
Address:
Phone:
Website:
Email: 
	Westender
PO Box 5789 WEST END Q 4101
0412 029663
westender.com.au
westender@bigpond.com

	Newspaper:
Address:
Phone:
Fax:
Website:
Email: 
	Westside News/ Southern News/ South-West News/ City News
Ground Floor, Finchley Square 2 Finchley Street Milton QLD 4064
(07) 3377 7777
(07) 3377 7788
http://www.questnews.com.au/
miltons2@qst.newsltd.com.au 

	Newspaper:
Address:
Phone:
Fax:
Website:
Email: 
	Wynnum Herald
1st floor Flinders Centre 182 Bay Terrace Wynnum Central QLD 4178
(07) 3396 0999
(07) 3393 5564
http://www.questnews.com.au/
wynnums@qst.newsltd.com.au 


Regional
Newspapers
	Newspaper:
Address:
Phone:
Fax:
	Bayside Bulletin
135 Queen Street CLEVELAND QLD 4163
(07) 3821-8333
(07) 3286-4758 

	Newspaper:
Address:
Phone:
Fax:
	Beaudesert Times
Short Street BEAUDESERT QLD 4285
(07) 5541-1388
(07) 5541-3213 

	Newspaper:
Address:
Phone:
Fax:
Email: 
	Blackwater Herald
PO Box 73 Blackwater QLD 4717
(07) 4982 5388
(07) 4982 5038
blackwaterherald@bigpond.com 

	Newspaper:
Address:
Phone:
Fax:
	Brisbane Valley Kilcoy Sun, The
7 Church Street BOONAH QLD 4310
(07) 5463-1888
(07) 5463-1039 

	Newspaper:
Address:
Phone:
Fax:
	Buderim Chronicle, The
13/29 Main Street BUDERIM QLD 4556
(07) 5445-4888
(07) 5445-6288 

	Newspaper:
Phone:
Fax:
	Bundaberg News Mail 
(07) 4151 2993 
(07) 4151 2993 

	Newspaper:
Address:
Phone:
Fax:
Email: 
	Bush Telegraph/Miners Midweek
PO Box 5666 Mackay MC QLD 4741
(07) 4957 0350
(07) 4953 4009
midweek@dailymercury.com.au 

	Newspaper:
Phone:
Fax:
	Cairns Post, The 
(07) 4052 6633 
(07) 4052 6633 

	Newspaper:
Address:
Phone:
Fax:
Email: 
	Capricorn Coast Mirror
Shop 2 Evia Building, Yeppoon QLD 4703
(07) 4939 3311
(07) 4939 4725
mirror@capnews.com.au 

	Newspaper:
Address:
Phone:
Fax:
	Capricorn Local News
PO Box 397 Rockhampton QLD 4700
(07) 4930 4222
(07) 4930 4366 

	Newspaper:
Address:
Phone:
Fax:
Email: 
	Central Qld News (Emerald)
PO Box 259 Emerald QLD 4720
(07) 4983 7155
(07) 4982 3849
cqnews@bigpond.com 

	Newspaper:
Address:
Phone:
Fax:
Email: 
	Central Telegraph (Biloela)
Cnr. Kroombit & Melton Streets Biloela QLD 4715
(07) 4992 1533
(07) 4992 2214
ctedit@bigpond.net.au 

	Newspaper:
Address:
Phone:
Fax:
Email:
	Crows Nest Advertiser
2 Charlotte Street CROWS NEST QLD 4355
(07) 4698-1119
(07) 4698-1177
advertiser@bigpond.com 

	Newspaper:
Address:
Phone:
Fax:
Email: 
	Daily Mercury
PO Box 5666 Makay MC QLD 4741
(07) 4957 0444
(07) 4953 4009
news@dailymercury.com.au 

	Newspaper:
Address:
Phone:
Fax:
	Fassifern Guardian, The
7 Church Street BOONAH QLD 4310
(07) 5463-1888
(07) 5463-1039 

	Newspaper:
Phone:
Fax:
	Fraser Coast Chronicle 
(07) 4123 3078 
(07) 4123 3078 

	Newspaper:
Phone:
Fax:
	Gladstone Observer 
(07) 4970 3047 
(07) 4970 3047 

	Newspaper:
Phone:
Fax:
	Gympie Times 
(07) 5482 6969 
(07) 5482 6969 

	Newspaper:
Address:
Phone:
Fax:
Email:
	Gold Coast Publication Pty Ltd
385 Nerang Road Molendinar Qld 4214 
(07) 5584 2406 
(07) 5539 3950 
editorial@gcb.newsltd.com.au 

	Newspaper:
Address:
Phone:
Fax:
	Highfields Herald
10485 New England Highway HIGHFIELDS QLD 4352
(07) 4615-5555
(07) 4698-5577
advertiser@bigpond.com 

	Newspaper:
Phone:
Fax:
	Ipswich Queensland Times 
(07) 3817 1736
(07) 3817 1736

	Newspaper:
Address:
Phone:
Fax:
	Jimboomba Times
Shop 26 Jimboomba Shopping Center JIMBOOMBA QLD 4280
(07) 5548-6111
(07) 5548-6122
info@beaudeserttimes.com.au 

	Newspaper:
Address:
Phone:
Fax:
	Longreach Leader, The
124 Magpie Lane LONGREACH QLD 4730
(07) 4658-3855
(07) 4658-2396 

	Newspaper:
Address:
Phone:
Fax:
	MacIntyre Gazette
52 Mingoola Road TEXAS QLD 4385
(07) 4653-0663
(07) 4653-0222 

	Newspaper:
Address:
Phone:
Fax:
	Moreton Border News
7 Church Street BOONAH QLD 4310
(07) 5463-1888
(07) 5463-1039 

	Newspaper:
Address:
Phone:
Fax:
	Morning Bulletin
PO Box 397 Rockhampton QLD 4700
(07) 4930 4222
(07) 4930 4366 

	Newspaper:
Address:
Phone:
Fax:
	Northern Downs News
37 Cunningham Street DALBY QLD 4405
(07) 4672-5500
(07) 4672-5510 

	Newspaper:
Address:
Phone:
Fax:
Email: 
	Observer, The
PO Box 352 Gladstone QLD 4680
(07) 4970 3030
(07) 4970 3047
newsroom@gladstoneobserver.com.au 

	Newspaper:
Address:
Phone:
Fax:
	Pittsworth Sentinel, The
94 Yandilla Street PITTSWORTH QLD 4356
(07) 4693-2911
(07) 4693-2150 

	Newspaper:
Address:
Phone:
Fax:
Email: 
	Pioneer News
PO Box 1774 Mackay QLD 4740
(07) 4951 3811
(07) 4951 3503
editorial@pioneernews.com.au 

	Newspaper:
Address:
Phone:
Fax:
	Proserpine Guardian, The
16 Chapman Street PROSERPINE QLD 4800
(07) 4945-1600
(07) 4945-2997 

	Newspaper:
Phone:
Fax:
Email: 
	Qld Country Life
(07) 3826 8200
(07) 3821 1226
Editor.qcl@ruralpress.com 

	Newspaper:
Address:
Phone:
Fax:
	Range News, The
2a/ 25 Maple Street MALENY QLD 4552
(07) 5494-2454
(07) 5494-3268 

	Newspaper:
Address:
Phone:
Fax:
	Redland Times, The
135 Queen Street CLEVELAND QLD 4163
(07) 3821-8333
(07) 3286-4758 

	Newspaper:
Address:
Phone:
Fax:
	Reporter Newspaper, The
Suite 1.05 Springwood Tower 9 Murryonjong Road SPRINGWOOD QLD 4127
(07) 3299-1600
(07) 3299-5700 

	Newspaper:
Address:
Phone:
Fax:
	Rural Weekly
PO Box 397 Rockhamptonton QLD 4700
0421 392 847
(07) 4930 4366 

	Newspaper:
Phone:
Fax:
	Sunshine Coast Daily 
(07) 5443 5150 
(07) 5443 5150 

	Newspaper:
Phone:
Fax:
	Toowoomba Chronicle, The 
(07) 4690 9302 
(07) 4690 9302

	Newspaper:
Address:
Phone:
Fax:
Email:
	Townsville Bulletin 
198 Ogden St, Townsville, QLD, 4810 
(07) 4722 4400 
(07) 4722 4559 
edsec@nqn.newsltd.com.au 

	Newspaper:
Phone:
Fax:
	Warwick Daily News 
(07) 4661 9191 
(07) 4661 9191 

	Newspaper:
Address:
Phone:
Fax:
Email: 
	Whitsunday Times
PO Box 149 Airlie Beach QLD 4802 
(07) 4946 6158
(07) 4946 7406
editor@whitsundaytimes.com.au 


Radio
	Radio Station:
Address:
Phone:
Website:
Email:
	101 FM
PO Box 2101, Logan City DC, QLD 4114
07-3808-8101
http://www.101fm.asn.au
admin@101fm.asn.au 

	Radio Station:
Region Covered:
Address:
Phone:
Email:
	101.7 FM Stereo
Roma
PO Box 150, Roma, QLD 4455
07-4622-5415
radio4rrrRoma@bigpond.com

	Radio Station:
Region Covered:
Address:
Phone:
Fax:
Email:
	1071 AM
South Burnett
Po Box 305, Kingaroy Qld 4610 
(07) 4162 1433
(07) 4162 4626
reception@darlingdownsradio.com.au 

	Radio Station:
Region Covered:
Address:
Phone:
Fax: 
Website:
Email:
	1073 Life FM (One O Seven Three Life FM)
Southport
PO Box 948 Southport QLD 4215
07-5537-3957
07 5537 3951
http://www.life.fm
admin@life.fm

	Radio Station:
Region Covered:
Phone:
Fax:
Website:
	4CC & Hot FM 
Rockhampton & Gladstone
0404291173 
07 4922 2642 
http://www.mrworks.com.au/ 

	Radio Station:
Region Covered:
Address:
Phone:
Website:
Email:
	4CRM
Mackay
PO Box 1075, Mackay, QLD 4740
07-4953-1411
http://www.4crm.com.au
info@4crm.com.au

	Radio Station:
Region Covered:
Address:
Phone:
Email:
	4DDB
Toowoomba
PO Box 400, Toowoomba, QLD 4350
07-4638-4171
ddbfm@bigpond.com

	Radio Station:
Region Covered:
Address:
Phone:
Fax: 
Website:
Email:
	4EEE - 96.3FM
Emerald
PO Box 89, Emerald, QLD 4720
07-4982-4852
07 49821500
http://www.4eee.com.au
office@4eee.com.au

	Radio Station:
Region Covered:
Address:
Phone:
Website:
Email:
	4GR
Darling Downs
Po Box 111, Toowoomba Qld 4350 
(07) 4632-3333
(07) 4638-3129
reception@darlingdownsradio.com.au

	Radio Station:
Region Covered:
Address:
Phone:
Website:
Email:
	4K1G
Townsville
MSO Box 5483, Townsville, QLD 4810
07-4772-5466
http://www.4k1g.org
mail@4k1g.org

	Radio Station:
Region Covered:
Phone:
Fax:
Website:
Email: 
	4LG Outback Radio
Longreach
07 4658 3333
07 4658 1627
http://www.radio4lg.com.au/
radio4lg@bigpond.net.au 

	Radio Station:
Region Covered:
Phone:
Fax:
	4MK & Hot FM  Mackay
Mackay
07 49535353
07 49534470 

	Radio Station:
Region Covered:
Address:
Phone:
Website:
Email:
	4OUR
Caboolture
PO Box 418, Caboolture, QLD 4510
07-5495-5915
http://www.4our.org.au
information@4our.org.au

	Radio Station:
Region Covered:
Phone:
Fax:
	4RO & Sea FM
Rockhampton & Gladstone 
07 55914999
07 55915760 

	Radio Station:
Region Covered:
Address:
Phone:
Website:
Email:
	4TTT
Townsville
PO Box 1033, Townsville, QLD 4810
07-4721-5333
http://www.4ttt.org.au
fourttt@austarnet.com.au

	Radio Station:
Region Covered:
Address:
Phone:
Email:
	4YOU
Central QLD
PO Box 5035, CQ Mail Centre, QLD 4702
07-4927-2444
radio4you@cqnet.com.au

	Radio Station:
Region Covered:
Address:
Phone:
Website:
Email:
	92.9 THE LIGHT
Toowoomba
PO Box 3367, Toowoomba, QLD 4350
07-4639-4981
http://radio929.fm/
admin@thelight.org.au

	Radio Station:
Region Covered:
Address:
Phone:
Email:
	99.7 FM
Redcliffe
PO Box 139, Redcliffe, QLD 4020
07-3284-5000
station@red997.com.au

	Radio Station:
Region Covered:
Phone:
Fax:
Website:
	ABC Central Queensland
Rockhampton
07 4924 5111
07 4924 5199
http://www.abc.net.au/centralqld/ 

	Radio Station:
Region Covered:
Phone:
Fax:
Website: 
	ABC Far North Qld
Cairns
07 4044 2011
07 4044 2099
http://www.abc.net.au/farnorth/ 

	Radio Station:
Region Covered:
Phone:
Fax:
Website:
	ABC Gold & Tweed Coasts
Gold Coast
07 5595 2917
07 5595 2999
http://www.abc.net.au/goldcoast/

	Radio Station:
Region Covered:
Phone:
Fax: 
Website:
	ABC North Qld 
Townsville 
07 4722 3011
07 4722 3099 
http://www.abc.net.au/northqld/ 

	Radio Station:
Region Covered:
Phone:
Fax: 
Website:
Email: 
	ABC North West QLD
Mount Isa
07 4744 1311
07 4744 1399
http://www.abc.net.au/northwest/
mtisa@your.abc.net.au 

	Radio Station:
Region Covered:
Phone:
Fax: 
Website:
	ABC Southern Queensland
Toowoomba
07 4631 3811
07 4631 3899
http://www.abc.net.au/southqld/ 

	Radio Station:
Region Covered:
Phone:
Fax: 
Website:
	ABC Sunshine & Cooloola Coasts
Maroochydore
07 5475 5000
07 5475 5099
http://www.abc.net.au/sunshine/

	Radio Station:
Region Covered:
Phone:
Fax: 
Website: 
	ABC Tropical Queensland
Mackay 
07 4957 1111 
07 4957 1199 
http://www.abc.net.au/tropic/

	Radio Station:
Region Covered:
Phone:
Fax: 
Website:
	ABC Western Queensland
Longreach
07 4658 4000
07 4658 4099
http://www.abc.net.au/westqld/ 

	Radio Station:
Region Covered:
Phone:
Fax: 
Website:
	ABC Wide Bay
Bundaberg
07 4155 4911
07 4155 4999
http://www.abc.net.au/widebay/ 

	Radio Station:
Region Covered:
Address:
Phone:
	B Double R
Gayndah
PO Box 915, Gayndah, QLD 4625
07-4140-8915

	Radio Station:
Region Covered:
Address:
Phone:
Email:
	BEAU FM
Beaudesert
PO Box 235, Beaudesert, QLD 4285
07-5541-4235
beaufm@hotkey.net.au

	Radio Station:
Region Covered:
Address:
Phone:
Email:
	Bumma Bippera Radio
Cairns
PO Box 1856, Cairns, QLD 4870
07-4052-1155
bbm98.7@bigpond.net.au

	Radio Station:
Region Covered:
Address:
Phone:
Website:
Email:
	Cairns FM 89.1
Cairns
PO Box 891, Manunda, QLD 4870
07-4053-6891
http://www.cairnsfm891.org
president@cairnsfm891.org

	Radio Station:
Region Covered:
Address:
Phone:
Fax:
Website:
Email:
	CFM
Darling Downs & South Burnett
PO Box 111 Toowoomba Qld 4350
(07) 4632-3333
(07) 4638 3129
http://www.radiocfm.com.au
reception@darlingdownsradio.com.au 

	Radio Station:
Region Covered:
Address:
Phone:
Email:
	Cooloola Christian Radio Association Inc
Gympie
PO Box 774, Gympie, QLD 4570
07-5482-1769
ccr@qldwide.net.au

	Radio Station:
Region Covered:
Address:
Phone:
Email:
	Coral Coast Community Radio 94.7 FM
Coral Coast
PO Box 2678, Bundaberg, QLD 4670
07-4151-0947
coralcoastradio@hotmail.com

	Radio Station:
Region Covered:
Address:
Phone:
	Coral Coast Country Community Radio Inc.
Coral Coast
PO Box 1079E, EARLVILLE, QLD 4870
07-4033-6794

	Radio Station:
Region Covered:
Address:
Phone:
Website:
Email:
	CROW FM
Burnett region
PO Box 171, Wondai, QLD 4606
07-4169-0700
http://www.crowfm.com.au
info@crowfm.com.au

	Radio Station:
Region Covered:
Address:
Phone:
	Cunnamulla Aboriginal Media Assoc
Cunnamulla
29 Jane St, Cunnamulla, QLD 4490
07-4655-2188

	Radio Station:
Region Covered:
Address:
Phone:
Email:
	Dalby Broadcasting Association
Dalby
PO Box 943, Dalby, QLD 4405
07-4662-5391
dcrfm@bigpond.com

	Radio Station:
Region Covered:
Phone:
Website: 
Email:
	EXPLORE FM
Bowen
07 4948 1096
http://www.tcmedia.com.au/ 
info@tcmedia.com.au

	Radio Station:
Region Covered:
Address:
Phone:
Website:
Email:
	Fraser Coast Community Radio
Fraser Coast
PO Box 393, Hervey Bay, QLD 4655
07-4128-1079
http://www.4fcr.webjump.com
4fcr@mary.big.net.au

	Radio Station:
Region Covered:
Address:
Phone:
	GEM FM
Bowen
PO Box 661, Bowen, QLD 4805
07-4785-0218

	Radio Station:
Region Covered:
Phone:
Fax: 
Website:
Email: 
	Hot 91 
Maroochydore 
07 54 751911 
07 54 751961 
http://www.hot91.com.au/
info@hot91.com.au 

	Radio Station:
Region Covered:
Website:
	KOOL FM
North QLD
http://www.koolfm.com.au/ 

	Radio Station:
Region Covered:
Address:
Phone:
Website:
Email:
	LIVE FM
Aitkenvale
PO Box 332, Aitkenvale, QLD 4814
07-4725-1299
http://www.livefm.com.au
admin@livefm.com.au

	Radio Station:
Region Covered:
Address:
Phone:
Email:
	Living Waters Radio
Mareeba
PO Box 2026, Mareeba, QLD 4880
07-4092-6888
cnn_radio@yahoo.com.au

	Radio Station:
Region Covered:
Phone:
Fax:
	Macquarie Regional Radio Works
Macquarie
07 47292333
07 47292365 

	Radio Station:
Region Covered:
Address:
Phone:
Email:
	MOB FM
Mt Isa
PO Box 1794, Mt Isa, QLD 4824
07-4749-1338
miama@bigpond.com

	Radio Station:
Region Covered:
Address:
Phone:
Website:
Email:
	Noosa FM
Noosa
PO Box 301, Tewantin, QLD 4565
07-5449-7166
http://www.noosacommunityradio.org
admin@noosacommunityradio.org

	Radio Station:
Region Covered:
Address:
Phone:
Website:
Email:
	Radio 4CRB
Burleigh Heads
PO Box 86, Burleigh Heads, QLD 4220
07-5520-8888
http://www.4crb.com
fourcrb@bigpond.net.au

	Radio Station:
Region Covered:
Address:
Phone:
Website:
Email:
	Radio Hope Island
Sanctuary Cove
PO Box 16, Sanctuary Cove, QLD 4212
07-5577-9999
http://www.radiohopeisland.com
gc94.1@bigpond.com

	Radio Station:
Region Covered:
Address:
Phone:
Website:
	Radio Metro
Gold Coast
PO Box 6530, Gold Coast Mail Exchange, QLD 9726
07-5539-0009
http://www.radiometro.com.au

	Radio Station:
Region Covered:
Address:
Phone:
Email:
	Radio NAG
Yeppoon
PO Box 346, Yeppoon, QLD 4703
07-4939-8211
radionag@iinet.net.au

	Radio Station:
Region Covered:
Address:
Phone:
Email:
	Radio Torres Straight
Thursday Island
PO Box 385, Thursday Island, QLD 4875
07-4069-1326
aven@tsima4mw.org.au

	Radio Station:
Region Covered:
Phone:
Fax:
Email:
	RG Capital Radio Sea FM - Mackay
Mackay
07 55914999 
07 55915760
news@mrworks.com.au 

	Radio Station:
Region Covered:
Address:
Phone:
Email:
	Rhema FM - Gladstone
Gladstone
PO Box 5200, Gladstone, QLD 4680
07-4972-9355
rhemafmg@selcon.com.au

	Radio Station:
Region Covered:
Address:
Phone:
Email:
	Rhema FM - Mt Isa
Mt Isa
P.O. Box 1186, Mt Isa, QLD 4825
07-4743-7460
rhemami@tpg.com.au

	Radio Station:
Region Covered:
Address:
Phone:
Email:
	Rhema FM Sunshine Coast
Sunshine Coast
PO Box 200, Woombye, QLD 4559
07-5442-2833
rhemasuncoast@bigpond.com

	Radio Station:
Region Covered:
Address:
Phone:
Website:
Email:
	Rhema FM Wide Bay
Wide Bay
PO Box 384, Hervey Bay, QLD 4655
07-4124-2024
http://www.rhemawidebay.com
admin@rhemawidebay.com

	Radio Station:
Region Covered:
Address:
Phone:
Email:
	Rim FM 100.1
Fassifern
PO Box 243, Boonah, QLD 4310
07-5463-1228
rimfm@hypermax.net.au

	Radio Station:
Region Covered:
Address:
Phone:
Email:
	Sunshine FM
Buderim
65 Burnett St, Buderim, QLD 4556
07-5450-1049
starlight8@bigpond.com

	Radio Station:
Region Covered:
Address:
Phone:
	US FM
Rockhampton
PO Box 663, Rockhampton, QLD 4700
07-4921-4648

	Radio Station:
Region Covered:
Address:
Phone:
	Yarraman Community Broadcasters
Yarraman
P.O.Box 47, Yarraman, QLD 4614
(07) 4163 8111


Television
	TV Station:
Region Covered:
Address:
Phone:
Fax:
Website: 
	Channel Seven Queensland
QLD
PO Box 296 MAROOCHYDORE QLD 4558
07 5430 1777
07 5430 1762
http://www.seven.com.au/ 

	TV Station:
Region Covered:
Phone:
Fax:
Website:
Email:
	Imparja Television
Remote areas
08 8950 1411
08 8950 1422
http://www.imparja.com.au/
imparja@imparja.com.au

	TV Station:
Region Covered:
Address:
Phone:
Fax:
Website: 
	NBN Television
Southern QLD
11-17 Mosbri Crescent Newcastle NSW 2300
02 4929 2933
02 4926 2936
http://www.nbntv.com.au/ 

	TV Station:
Region Covered:
Address:
Phone:
Fax:
Website: 
	Win Television Rockhampton
Rockhampton
Dean Street North Rockhampton, QLD 4700
07 4930 4499
07 4930 4495
http://www.wintv.com.au/newwin/


The information contained in this section is subject to change. Australia Post, Our Community or Yachting Queensland will not be liable for any loss or damage whatsoever coming from reliance placed on all or part of its contents.
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